Reaching More Readers
We are expanding the circulation of New Directions from 28,000 to 40,000 copies per issue.
Since the publication of our Fall issue, we have received requests from individuals and organizations who have expressed interest in our magazine. Although the mailing of the Fall issue was limited to alumni, faculty and staff of the University, somehow the word got around to others who were not included in the initial mailing list.
Beginning with this issue, the mailjng list has been expanded to include parents of students enrolled at the University, key federal agencies, institutions of higher education, and other friends of Howard University.
You Have a Voice
If you turn to page 3 you will see that we have created a new section for you-the reader. It is the Lettersto the Editor page. This section is your forum and we hope you will use it to air your comments on issues of importance to you.
As you see, we have already received feedback from a few of our readers. We would like to hear from more of you in the future. Send all communications to the editor.
Good Samaritan
While researching another story, we came upon a small but significant item that captured our attention. It involved a Iife insurance benefit of $5887 which was provided for the University by an Army veteran.
The donor, William W. Johnson, was not a graduate of Howard University. In fact, he never attended this institution as far as we have been able to determine. Yet he was generous enough to arrange with the Veterans Administration to turn over to Howard half the money from a life insurance policy, with the stipulation that the funds be used to help students-specifically veterans-in need of funds.
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